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Twitter.  Facebook.  Linke-
dIn.  Flickr.  Ning.  Wordpress.  
Podbean.  YouTube.  The list of 
social media tools goes on (and 
on and on).  Some of you may 
have accounts with these ser-
vices.  Others among you may 
be scratching your head in con-
fusion, wondering what this list 
is doing in a conference news-
letter.  Hang on for a few more 
paragraphs and you’ll find out.

Simply put, social media 
is a means for one to have a 
conversation using web-based 
tools.  Think of it as an online 
potluck, 24/7.  You know how 
we Methodists love a good 
potluck! You can join or leave 
“conversations” at your lei-

sure, contribute knowledge 
and content when appropriate, 
and receive (and give) real-
time updates about events, 
causes and issues that are im-
portant to you.  Social media is 
a newer way for us to discover, 
read, and share information.

Though perhaps not ini-
tially apparent, the Church is a 

fantastic venue for social media.  
Here are two reasons why:

1) social media is about build-
ing relationships and com-
munity.  Through meaningful 
conversations and information 
exchange, we build networks 
that in turn inform our commu-
nities.  Social media flattens the 

hierarchy we so often experi-
ence elsewhere.  We are all con-
tributors to the conversation, 
not just consumers.  Wasn’t it 
so with Jesus? He came mixing 
things up, creating communi-
ties and building relationships.  
Jesus invited ALL to the table.  
Consider social media as one 
way to build relationships with 
those in and outside of your 
church community, without 
geographic restrictions.  Let’s 
rethink church.  What if church 
were a social network?

2) social media allows you to 
build your brand.  It may seem 
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strange to talk about the Church 
in marketing terms, but the 
trends in the United Methodist 
Church and in denominations 
across the United States are tell-
ing us one thing: what we’re 
doing isn’t working.  People 
don’t like being talked to; they 
like conversations.  Don’t tell 
someone they should go to your 
church.  Show them why they 
belong by inviting them to par-
ticipate.  Our task now is find-
ing transparent ways to com-
municate who we are.  What do 
we have to offer as a church? 
Lots.  What are we doing that 
matters? UMCOR, VIM, Shared 
Breakfast, Nothing but Nets, 
Jamaa Letu, School of Christian 
Mission, Lewis County disaster 
response, Camping Ministries, 
new church starts, pub theolo-
gy.  Social media helps us lever-
age our visibility as the listen-
ing, engaging and responsive 
church we are or hope to be.  

So what does this mean for 
the church? It means we need to 
think of new ways to communi-
cate.  Keep the older ways, but 
also learn a few new tools.  It 

doesn’t mean we need to scrap 
what we’re doing, because some 
of it still works.  Consider other 
ways you can extend these con-
versations through emerging 
media.  Perhaps a facebook 
page for your church.  Share 
a podcast (audio file) of your 

church service.  Maybe even 
create a brief YouTube video in-
viting others to join your minis-
tries.  Whatever you choose to 
do, know that there is support 
available and you don’t have to 
do it all at once.  What are you 
waiting for? Get connected.  

Sophia Agtarap is a Masters in Com-
munication in Digital Media student 
at the University of Washington, and a 
member of Beacon UMC in Seattle, WA.

If there is a specific topic related to so-
cial media you would like Channels to 
address, e-mail channels@pnwumc.org.
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WebsItes and more
Need to know how to access clip-art?  What 

about information regarding “Rethink Church” or 
the “1000 Doors” campaigns?  Or, what about so-
cial media websites?

Check out, “Websites and More”, a compila-
tion of various Internet resources.  It is provided 
by Rosalee Mohney, Administrative Assistant of 
the Tacoma District.

If you would like a copy to download, e-mail 
Rosalee at rmohney@pnwumc.org.

Note:  The PNWUMC is not fully responsible for this 
resource or links contained in this document.

call for podcasts
Does your church podcast?  Do you provide sermons 

or original programming via the Internet?  Let us know!  
We would love to check our your footprint on the ‘net  
and possibly feature a review on it here in Channels!

E-mail channels@pnwumc.org!


